








PROGRAMMATIC ADVERTISING

Itis the process of buying online ad space through
automated auction process and delivering your
ads to the most appropriate target audience. Let
our team manage your Programmatic
Campaigns to  maximizing  performance.
Managing digital campaigns on programmatic
platforms, deliver to right audiences, use of
effective campaign optimization techniques!

We deliver programmatic campaigns from
booking to campaign wrap-up, meeting your
campaign objectives, maximizing performance,
and delivering against KPIs. We offer expertise in
programmatic marketing platforms such as
DV360, Xandr, Ad Exchanges, LiveRail, Amazon
DSP, VerizonMedia, OpenX and others.
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with many years of experience in Ad Operations, we manage campaigns across display,
search and social in a variety of ad formats and platforms.

ampaign management and optimization 09 Monthly billing and revenue reports

e

03 prrogrammatic buying, setup, and management 1Q Ad server migration

‘ Campaign review and creative testing 11 Adexchange and RTB
‘ Inventory management and forecasting 12 Campaign management and optimizat

‘creensho’rs ‘

14 Conversion/floodlight tagging




AD MONETIZATION

Ad monetization is that you can generate
revenue through your website, app, or blog
pages by featuring advertisements. Most
websites  deliver  visitors  the  same
experiences, ad placements, and
monetization strategies, by adapting these
aftributes could result in much higher
revenue.

QPix DIgITCﬂS support online publishers
to monetize their multi-channel digital
products. We  customize our ad
optimization practices to your websites and
users, the customization helps
publishers/Apps to maximize revenue.




EVENTS AND MEDIA
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In today's world end consumers has to face lot of advertisements on a day-to-day basis. In order fo make
a long-lasting impression, it makes sense to infroduce your product or service in a much better way. Events
and media help better positioning of the same. The self-directed buyer of today goes about making
purchasing decisions at their own rate after careful consideration, so marketers must be ready to seize
every opportunity to start a relationship, generate goodwill, and earn the tfrust of prospective buyers.
COVID-19 scenario has massive influence on how you look at the business. The pandemic has brought in
a complete shift in the way people look at things. Virtual events and webinars has taken priority during this
period.

Event marketing describes the process of developing a themed exhibit, display, or presentation to
promote a product, service, cause, or organization leveraging in-person engagement. Events can occur
online or offline, and can be participated in, hosted, or sponsored as a form of engagement. Event
marketing can benefit your business in a variety of ways. Aside from helping to build brand presence
before, during, and after the event, you can generate leads, pipeline value, and new opportunities. In
addition to leads, event marketing can help promote a specific product or feature and increase overall
customer satisfaction, retention, and engagement. Planning events can also give your partners and
sponsors a tactical and visible engagement point to enforce their own return on investment (ROI).

To create a holistic event marketing program, be sure to include both offline and online events to reach
as many potential customers as possible.




EVENTS AND MEDIA ﬁ

e  Webinars
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e Virtual events

 Live streaming events

e Conferences

e Seminars
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Classic Paradise Layout
Begur, Bangalore - 560068

Neelakandy Apartments,
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Kalpetta, Kerala -673122

Connectus@qgpixdigitals.com

www.gpixdigitals.com
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